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Hello and thank you for taking 
time to find out more about 
Vistaprint. When the business 
was originally founded by 
Robert Keane in 1995, he had a 
vision of a company that could 
help small businesses access 
professional, customisable 
printed materials at an 
affordable price.

Decades later, Vistaprint 
now empowers millions of 
business owners worldwide to 
professionally and affordably 
market their businesses with 
pride. The sheer scope of 

enterprises that we cater to 
allows Vistaprint to know the 
sector like no one else. We 
appreciate that each one of 
these businesses is individual, 
representing an extension of 
the owner themselves. 

And collectively, their power 
is enormous. We believe that 
small and micro businesses 
hold the key to improving and 
sustaining a healthy overall 
economy. It personally makes 
me immensely proud to be 
able to support these amazing 
business owners every day.

In this media kit you will find 
information about who we are, 
what we do and some useful 
facts about the small business 
owners of today. We are happy 
to field any media enquiries you 
may have and can even put you 
in touch with some excellent 
and inspirational small business 
owners who are willing to share 
their own stories. We look forward 
to hearing from you soon. 

Trynka 

A message from 
Trynka Shineman,
Vistaprint President



Contact Us
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James Regal

EUpublicrelations@vistaprint.com
+ 34 935 455130
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Vistaprint
at a glance

 Anyone with the 

passion, ambition and spirit 

to run a business should have  

access to customised 

marketing products that help 

them connect with 

customers, professionally and 

affordably. We have pursued 

that vision from day one – and

 we always will. 

Robert Keane 
Founder & CEO 

Cimpress
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From florists to fitness 
instructors, designers to dog 
groomers, all businesses share 
something very important:  
the desire to market their 
business professionally.

Vistaprint enables millions of 
business owners worldwide 
to do just that. We provide 
a wide range of affordable, 
quality products that can be 
easily and fully customised 
to create unique marketing 
collateral for businesses 
of any kind. These include 
business cards, postcards, 

flyers, T-shirts – to name just 
a few – as well as postcard 
mailing and website services.  

Whatever stage the business 
is at, and whatever the 
customer’s design or technical 
skills, they can find the tools 
and support conveniently 
online to promote their 
business. Vistaprint helps 
bring every business owner’s 
vision to life regardless of 
their budget.

We’ve consolidated our 
market-leading position by 

continually expanding our 
products and services, and 
we continue to advance our 
technology. This process is 
supported by 25 localised 
websites, world-class 
Cimpress manufacturing 
facilities around the globe 
– including North America, 
Europe, Australia and India 
– and a network of over 
6,000 employees located in 
13 offices worldwide. Our UK 
customers’ orders are printed 
in Venlo, Netherlands.

Vistaprint at a glance

Simply put, we provide 
professional quality 
printed products at 
affordable prices.
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The origin of 
Vistaprint

Vistaprint Business Plan, 
Robert Keane, Paris 1994

 Imagine you are 

a small business. 

You want to develop 

a professional and aes-

thetically pleasing image. 

The market today does not 

provide a solution to meet 

your needs. Everyone knows 

that the terms high quality, 

colour and professional design 

simply don’t belong in the same 

sentence with inexpensive,  

low volume, easy or quick. 

This incompatibility represents 

a gap in the market. 

Simply put, there is a 

clear market need. 
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When Robert Keane began his 
MBA at the INSEAD Business 
School in Paris in 1994, the 
building blocks of a great 
business idea were already 
forming in his mind. He’d 
identified that European small 
business printing needs were 
under-served. Sole proprietors 
were forced to print their 
own marketing materials, pay 
exorbitant costs through a 
supplier or simply go without 
them at all.  He’d found a clear 
gap in the market. And it was 
this idea that would propel 
him to the position of CEO of 
a billion dollar, global company 
serving millions of customers 
a year. Of course, that all 
came much later. Like many of 
today’s Vistaprint customers, 
Robert Keane started his 
business alone, working from 
his apartment with no pay. His 
love for the French capital and 
the desire to start-up in Europe 

kept him in Paris. For the first 
few years, the company existed 
as a direct mail catalogue 
called ‘Bonne Impression’ 
providing business cards, 
brochures, newsletters and 
software to small businesses 
in France and later, the UK 
and Germany. November 1998 
saw a momentous shift in 
strategy: the company moved 
online combining online graphic 
design software, e-commerce 
ordering, and centralised 
printing. Just four months later, 
Robert conceived and patented 
the concept of internet based 
‘gang printing.’ 

This revolutionary software 
would automatically aggregate 
many individual orders into a 
single digital file, which could 
then be printed using one press 
set up. This invention would go 
on to give the company, now 
known as Vistaprint, its single 

most important competitive 
advantage and change the 
printing industry forever. 
In May 2000 Vistaprint 
launched in the US with a bold 
marketing campaign. We gave 
away our hero business card 
product for free. It was a big 
hit – and the beginning of a 
14-year period of enormous 
growth and innovation.

In the last 20 years therefore, 
Robert Keane has taken his 
company from his apartment 
in Paris to world leader in 
mass customisation. Now 
CEO of Vistaprint’s corporate 
entity, Cimpress, his passion 
for providing professional, 
affordable marketing materials 
for small businesses is stronger 
than ever, and this will be the 
driving force of Vistaprint for 
many years to come.

The origin of Vistaprint
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Timeline
For 20 years we have been dedicated 

to serving micro business owners all over 

the world. So much has happened since we 

began, but here are a few key milestones 

in our history.
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Vistaprint 
opens for 
business as a 
Direct Marketing 
catalogue “Bonne 
Impression” Company’s initial public offering (IPO). 

Shares begin trading on NASDAQ.

Printing facility opens in 
Windsor, Ontario

$1 billion 
in revenue 
reached

London office 
opens

Jan 1995 

Sept 2005

May 2005

June 2012 Nov 2014
1994 Nov 1998 

Feb 2011

Jan 2002

Jan 2007

March 1999

Jan 2004

June 2003
Nov 1999

Robert Keane 
writes his 
Business Plan

Vistaprint 
launches online

First national TV 
ad aired in UK 
TV ad

1 million 
customers 
served 

10 million 
customers 
served 

Internet based ganging 
software conceived and 
patented to enable bulk 
printing of individual 
customer orders

First company-owned large-scale 
printing facility opens in Venlo, 
Netherlands 

First Customer Advocacy, Relationship and Engagement 
(CARE)  site opens in Montego Bay, Jamaica

First US office opens 
(Massachusetts)

Nov 2014
Corporate name 
changes to 
Cimpress   

Sept 2014

New visual 
brand identity 
launched   

Timeline
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Our
Products
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Vistaprint has grown beyond 
a business card company, 
offering hundreds of product 
options and turnkey marketing 
solutions for small businesses. 
These include printed 
products, clothing, signage, 
email marketing and websites. 
All products are completely 
customisable with intuitive 
online design tools, using 
the customer’s own design 
or choosing from a range of 

professional templates across 
all industries and styles. 
And to help business owners 
create a professional and 
consistent identity, Vistaprint 
also developed technology to 
automatically offer matching 
design options. This means 
that customers can create a 
business card and immediately 
see how their design would 
look on a postcard, website or 
T-Shirt for example. 

Our Products

Our constantly expanding product 
range has been designed to cater 
for key business needs. 
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Rely on 
Vistaprint
All our products are 
Absolutely Guaranteed 
so our customers can order 
with confidence. If a customer 
isn’t satisfied with an order 
for any reason, our customer 
CARE will make it right. 
This could involve reprinting 
the order or refunding 
it in full. We’ll also 
cover delivery costs. 

 When developing new product ranges we 

always have our customers’ needs at heart. 

Whatever stage their business is at, we want to 

provide them with professional quality materials 

that they can be proud to put their name on. 

Jonathan Habeski, 
VP Product Design and Service

Design Services

In addition to the easy 
customisation options 
available, we offer a 
personalised one-to-one 
design service which includes 
tweaking an existing design or 
designing a product entirely 
from scratch based on the 
customer’s brief. 
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TO CREATE A  
BUSINESS IDENTITY 
Business Cards, Letterheads 
and T-shirts are just a few of 
the key products customers can 
personalise with their own logo 
or design. And our matching 
design service ensures a unified 
and professional image.

TO GET NOTICED
Signage items include Banners, 
Lawn Signs, Car Door Magnets 
and Posters. Fully customisable, 
they are the perfect eye-
catching marketing tools for 
any business.

TO PROMOTE 
Including Postcards, Flyers 
and Brochures to name just a 
few, customers can find readily 
available templates across all 
industries and styles and layout 
options to suit their needs.

TO BE REMEMBERED
Pens, Can Coolers, USB Drives 
and Bottle Openers make great 
promotional giveaways and 
can be personalised very simply 
with contact details, website 
addresses, etc. 

Our Products

Vistaprint Marketing Materials
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The inside 
scoop on
micro business 
owners

Micro businesses are by 
definition, micro in size and focus. 

They include plumbers, estate lawyers, 
beauticians, dentists, and even your 
neighbourhood dog walker. In many 

cases, they are sole proprietors working 
for themselves and by themselves – 

they are the business.
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Nearly 2/3 of 
owners are age 
45+ and there’s 
an even split 
between men 
and women
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Micro business owners 
believe their business is a 
representation of themselves. 
In the case of an electrician, 
he performs the service; 
it’s his name on the truck. 
As a result, micro business 
owners believe that no one 
else can truly understand 
their business and often feel 
they have to do it all. When 
they can’t, and find they need 
to delegate, micro business 
owners want to be involved in 
all important decisions. Only 
then can they guarantee that 
every aspect of the business 
will reflect their vision.

Empowering individuals

G
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19%

18%

29%

34%55+

45-54

35-44

18-34

50% 50%

The inside scoop on micro business owners
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52%  
AGREE THAT... 

“I would rather be 

my own boss, even 

if it means I could 

earn less money”

While 2 in 3 have survived beyond 
the 3-year mark, the vast 
majority have revenue under£75K

Not surprisingly, micro 
businesses tend to stay small. 

There are a variety of reasons 
why micro business owners 
choose this path.  For some it 
is to have more flexibility 
and a better lifestyle balance; 
for others it is to pursue 
their passion or to be their 
own boss. But what we 
traditionally think motivates 
an entrepreneur – to pursue 
a new idea or take their 
company public and reap the 
financial rewards – is generally 
not what motivates micro 
business owners.

Micro business owners care 
that their business thrives, 
but that doesn’t necessarily 
mean they want to grow  
significantly or innovate. 
For some, it is a full-time 
commitment, while for others 
it’s a side-business or hobby. 
There are those who do want 
to grow big, but most simply 
want financial stability and to 
live a comfortable, happy life. 
For many, they are the product 
or service they provide, and 
their businesses are not easily 
scaled. There is often a belief 
that if they grow too much 
they will not be able to serve 
their customers well. 

Stability vs. Growth
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The majority 
are solo owners 
working full-
time on their 
business
Micro business owners wear 
many hats: they are the Human 
Resource, Finance, Marketing 
and IT departments all rolled 
into one. Yet many do not have 
any real experience running 
a business; their expertise 
lies in their chosen industry 
or the service they provide. 
This limited knowledge can be 
stressful at times. In addition, 
micro business owners often 
find themselves stretched for 
time, alone in their decision-
making, working with a limited 
budget and feeling solely 
responsible for the success or 
failure of their business.

BUSINESS SIZE

73%
SOLE PROPRIETORS

21%
2-5 EMPLOYEES

6%

6-10 EMPLOYEES

FULL 
TIME

BUSINESS

61%

PRIMARY
INCOME
SOURCE

66%

HAVE A
PHYSICAL
PRESENCE

22%

HOME 
BASED

BUSINESS

41%

BUSINESS REVENUE

£35-75K  |   £5-35K   |   <£5K
11%  34% 20%

AGE OF BUSINESS

3-9 years    |   10+ years
35%   31%

The inside scoop on micro business owners
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Meet our 
customers
Vistaprint is proud to have served such a large 

number of micro business owners, and we 

wouldn’t be where we are today without each and 

every one of them. Here are just a couple of those 

customers who you may have seen on our TV ads. 
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DANIEL COOPER &  
PATRICK TOMSU - TC SPORTS

Friends Dan and Patrick decided 
to start a business in 2014 based 
on the educational development 
of young children through active 
phonics and their passion for 
sport and education. 
Currently operating in two 
schools, TC Sports uses sport 
and outside activities to reinforce 
classroom based learning. They 
run the business part-time for 
a minimal salary but dream of 
growing TC Sports to become the 
go-to brand in the arena of sport 
and education.

Case Study Requests

For journalists planning a feature on micro businesses, or simply 
looking for interesting business owners to speak to, we have 
created “Owner Connect” a service that puts the media in touch 
with Vistaprint customers from a wide range of sectors, and who 
are happy to share their experiences and inspirational stories. 
Simply email the PR team to find out how we can put you in touch. 

SAM JENNINGS -
SAM THE FLOWER GIRL

Sam took up flower arranging 
as a relaxing hobby outside of 
her stressful, decade long career 
in the pub trade.  After friewnds 
began taking an interest in 
buying her pieces, Sam decided 
to swap pulling pints for 
preparing posies and opened up 
her own flower stall at a local 
train station.
Sam admits that even though 
she made more money running 
the pub, her happiness and 
quality of life greatly improved.  

Meet  our customers



Contact Us
For media enquiries

James Regal
EUpublicrelations@vistaprint.com

+ 34 935 455130

Follow our blog for small business 
advice and inspiring stories: MyBizHub.co.uk

Facebook.com/Vistaprint.UK

+Vistaprintcouk  

THANK YOU


